(’ 7737 WASHINGTON STATE OPERATION STOREFRONT
H eal th Store Tracking Survey

A. Store Information

1. Store Name:

2. Store UBI:

3. Store Address:

O Convenience O Gas Only O Pharmacy/Drug O Tobac Discount O Restaurant
4. Store Type: O Conven/Gas O Grocery O Department O Bar/Lounge O Other

O Interior and exterior data collected
5. Disposition: O Interior collection denied, only exterior data collected

6. Are beedies sold in the store? O Yes OO No 7. Are cigarettes & chew products self serve? O Yes O No

8. Are single cigarettes available? O Yes 00 No | 9. Date of Review: 10. Surveyor initials:

B. Advertising: Store Exterior

11. Does the store have exterior “age of sale” signs O Yes O No (if no, skip to 13)

We Card (Philip Morris) Other Other

12. # of “Age of Sale” signs:

13. Does the store have exterior tobacco advertising? O Yes O No (if no, skip to 17)

Philip

Manufacturer: RJReynolds Morris Brown & Williamson Lorillard US Tobacco Other
Brand: Camel Winston Marlboro Kool GPC Newprt Copen Skoal
14a. Total # of ads by brand:
Total:

. . O Yes O Yes O Yes O Yes O Yes O Yes O Yes O Yes O Yes
14b. Offers for special price:

. . O Yes O Yes O Yes O Yes O Yes O Yes O Yes O Yes O Yes
14c. Offers for multi-pack discounts:

. O Yes O Yes O Yes O Yes O Yes O Yes O Yes O Yes O Yes
14d. Offers for a free gift:

O Yes O Yes O Yes O Yes O Yes O Yes O Yes O Yes O Yes
14e. Ads at/below 3 ft:

O Yes O Yes O Yes O Yes O Yes O Yes O Yes O Yes O Yes
14f. Ads w/cartoons:

O Yes O Yes O Yes O Yes O Yes O Yes O Yes O Yes O Yes

14g. Ads greater than 14 sq ft:

15. Total number of exterior ads (add the 9 columns of 14a):

16. Check the % closest to matching the total ad coverage of doors & windows in this store:

00% DOupto10% DOupto25% Oupto50% DOupto75% O upto100%




C. Advertising: Store Interior

17. Does the store have interior “age of sale” signs O Yes O No (if no, skip to 19)

We Card (Philip Morris) Other Other
18. # of “Age of Sale” signs:
19. Does the store have interior tobacco advertising? O Yes [0 No (if no, skip to 23)
Manufacturer: RJReynolds I\F/)|2Ir||!|ps Brown & Williamson Lorillard US Tobacco Other
Brand: Camel Winston Marlboro Kool GPC Newprt Copen Skoal
20a. # of ads within 6’ of the
register(s):
Total:
20b. # of ads beyond 6’ of the
register(s):
Total:
20c. Total # of ads by brand:
(20a + 20b)
. . oy oy oy O Y Y oy Y Y oYy
20d. Offers for special price: s s e s s e s s s
. . oy oy oy oy oy aYy oY oY oY
20e. Offers for multi-pack discounts: s s s e s s e e s
20f. Offers for a free gi ft: O Yes O Yes O Yes O Yes O Yes O Yes O Yes O Yes O Yes
209. Ads near candy: O Yes O Yes O Yes O Yes O Yes O Yes O Yes O Yes O Yes
Y oY ayY Y O Y ay Y oY aYy
20h. Ads at/below 3 ft: e e e e e e e e °
20i. Ads w/cartoons: O Yes O Yes O Yes O Yes O Yes O Yes O Yes O Yes O Yes
20]._ Ads greater than 14 sq fit: O Yes O Yes O Yes O Yes O Yes O Yes O Yes O Yes O Yes
21. Total number of interior ads (add the 9 columns of 20c):
22. Types of special advertising methods
. O Yes O Yes O Yes O Yes O Yes O Yes O Yes O Yes O Yes
22a. Gear catalogues/promotions:
22b. Clerk wearing tobacco gear: O Yes O Yes O Yes O Yes O Yes O Yes O Yes O Yes O Yes
22¢. Lighted/moving tobacco display: O Yes O Yes O Yes O Yes O Yes O Yes O Yes O Yes O Yes
22d. Other (holiday display, O Yes O Yes O Yes O Yes O Yes O Yes O Yes O Yes O Yes

sampling, etc.)

23. Number of self-service displays:

Total:

D. Notes
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